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Fmnza

- Workshop: Antazinniu Model Experiments Aag MLflow wiosnuseiliunase

Accuracy Wag F1-Score

®|M.00 - e@&.mo U. Part 3: Generate Batch Predictions Using a Deployed Model

- 11 Machine Learning Model 910 Model Registry anl4@3513 Batch Prediction uu
Fabric

- Juiinwa Prediction g Lakehouse Wehlulnseiuazuansuassly Power BI

- 14 Fabric Pipelines ¥11 Automated & Scheduled Batch Prediction

- Workshop: @313 Workflow éfﬂl,wi Model Prediction Lakehouse Power Bl

ec.cd - ®0.00 U. Part 4: Wrap-up Session
- @Y End-to-End Data Science Workflow
- wumnati Microsoft Fabric wag Data Science lUUszandldasdluasdng wiau

Adoption Roadmap
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d07U: 1189 Learning Studio USintu o aantuitemsefisssuwisusemalne (T1) waghuu Online W
Microsoft Teams

Wadia: Data Quality to Trusted Insights : ensgauANINUBYanI8 Power Query, DAX uay Al

L3810 AANTIU

o&®.00 - ®0.eno U. Part 1: Advanced of Data Cleaning

- Feudmevh ETL ¢he Power Query Wlawdendoyalnieudmiunsine

- A5I9@DULALAANIT Data Quality 19U Missing Values, Errors, Duplicates, Data Type
uazgULuuTeyaiilsignies

- Usggndld Al wag Prompt Liletensaavnilgm Data Quality wieuuuzthiuneu
Cleaning tag Transformation

- Workshop: n15 Transformation %’a;ﬂa 8 Power Query uag Al Lﬁam%u‘ﬁay‘ﬂﬁ

naulvanu

®0.€& - e@.00 U. Part 2: Data Reshaping Techniques

- 3oufvaila Data Reshaping ilednlassadetoyalimfeudmiunsiiasgidhe Pivot,
Unpivot lag Transpose

- LLUaﬂLLasﬁmgﬂLLUU%’ay}aﬁw Split, Merge, Extract, Replace, Text Transformation way

Date/Time, Custom & Conditional Columns

®M.00 - @E.Mo U. Part 3: DAX (Data Analytic Expression)

- L‘%t‘mf DAX @95Ua519 Measure, Calculated Column wag Calculated Table wSauly
Werdudnfny 19U CALCULATE, FILTER, IF, SWITCH, Date Table

- Uszyndld Al Prelau aune LagnsIadau DAX Lﬁaﬁwmqmﬂé’smL%LLazLLaiusTw%u

- Workshop: gu DAX Tunisaiuiu

oc.c€ - ®D.00 U. Part 4: StarSchema Design
- 39UUINIANTT Master Data Ua Transaction Data Liieeenuuulasiaiieteya

WUU Star Schema

- Workshop: anuuu StarSchema Design  Uag Data Model

U o NUSIYUY odd
d07UN: @ %94 Learning Studio UMY o amﬁmﬁamiqaﬁismLLVi'ﬂ“LJ‘szmﬁlm (T1) wazsuu Online WU
Microsoft Teams

Wada: Dashboard Design for Impact: USuusta Dashboard Tage 1i1lad1e uagtnausldetaings

1387 AaNTIU

o®.00 - ®0.mo U. Part 1: UI/UX Foundations for Effective Dashboard Design

- Beuiuannsesniuy Dashboard wagn1siden Visualization warUssandld Al dmsy
NILERNULARINE

- @379 Interactive Dashboard #ag Power Bl 81U KPI Cards, Trend Charts, Comparison
Charts, Breakdown Charts, Slicer/Filter, Table/Matrix

- Workshop: @314 Interactive Dashboard a1ndayaass wisuld Al igliasiginavagy

Insight




K381

AaNTIU

®0.€€ - @b.co U.

Part 2: Practical Techniques to Elevate Dashboard Impact
- wuzthwmadinnsuuuss Dashboard TmungAunstiaue wu lufivse,
BTG, Weunsvly
- L%'Wifﬂﬁﬂ% Theme, Layout, Color, Typography Wag Spacing \lea313 Dashboard '171@
HuileonTw
- T4 Al feeenuuu Data Story Usudennuuazesussnaunisiiaue wWedoans Insight

Tinsedu dnau wasmeAuguIms

®6M.00 - ®@&.no U.

Part 3: Hands-on Workshop Aoufl o
- Workshop: 88nuuu Executive Dashboard wiauld Al ilugaaelunis
Troubleshooting #53988U Model/DAX Uagluziuuiniauiuyss Dashboard

0C.EE - ®D.00 U.

Part 4: Hands-on Workshop AOUT
- Workshop: s%ﬂﬂ'ﬂ Refresh, Alert iLag Sharing \ielsk Dashboard wioulduass

- Dashboard Review: n533@aUNaUn8 Checklist W51 Q&A way Feedback
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